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Strategic Communication discusses the four essential elements of effective
communication - setting goals, knowing the audience, mastering skills, and
managing anxiety. For the successful communicator thisbook providesthe
both framework and the necessary tools.

This Seventh Edition helps the reader address the current challenges of
communication within the realm of business. The updated examples provide an
increased focus on the balance between technology and communication, the new
forms of communication technology; in addition to the integration of new
research in the area of business communication, management, interpersona and
group communication. Strategic Communication prepares readers for the
business world of today.
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Strategic Communication discusses the four essential elements of effective communication - setting
goals, knowing the audience, mastering skills, and managing anxiety. For the successful
communicator thisbook providesthe both framework and the necessary tools.

This Seventh Edition helps the reader address the current challenges of communication within the realm of
business. The updated examples provide an increased focus on the balance between technology and
communication, the new forms of communication technology; in addition to the integration of new research
in the area of business communication, management, interpersonal and group communication. Strategic
Communication prepares readers for the business world of today.
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Editorial Review

From the Back Cover

About the Author

H. Daniel O'Hair is aProfessor in the Department of Communication at the University of Oklahoma. He has
published more than forty research articles in communication, business, management, and psychol ogy
journals and volumes. In addition, he has authored and edited six books on the topic of communication.
O'Hair has been the principle investigator for several grants from business, non-profit, and government
institutions totaling more than $2 million. He has served on the faculties of Texas Christian University, New
Mexico State University, and Texas Tech University. Currently, he serves as editor of the Journal of Applied
Communication Research, one of NCA's research journals, associate editor of six journalsin the social
sciences, and as principal investigator and course administrator for the Department of Defense's Joint Course
in Communication, an intensive eight-week course in advanced communication study. His teaching interests
are business and organizational communication, health communication, and public affairs.

Gustav W. Friedrich is Professor |1 and Dean in the School of Communication, Information, and Library
Studies at Rutgers University. His publications appear in such journals as Communication Education,
Communication Monographs, Journal of Communication, and Journal of Personality and Social Psychology.
He is author/editor of 13 books. Professor Friedrich's honors and awards include: Presidential Professor;
Kenneth E. Crook Faculty Award; Josh Lee Service Award; Henry Daniel Rinsland Memorial Award for
Excellence in Educational Research; Regents' Award for Superior Teaching; and Golden Anniversary
Award. His research interests are in communication theory and in instructional and applied communication.

Lynda Dee Dixon is Associate Professor in the Department of Interpersonal Communication at Bowling
Green State University. She has served as Graduate Coordinator in the School of Communication Studies
and as Faculty Associate in the Graduate College. Previously, she has been on the faculty at the University of
Oklahoma, University of New Mexico, and Indiana University-South Bend. A Cherokee from Oklahoma,
she began her research by studying the health communication of Oklahoma American Indian women. Her
research has focused on diversity issuesin health, education, and professional organizations. Dixon's
publications include a co-edited book on women in prison, book chapters, and journal articles. Her three
most recent journal articles have focused on the effects of architecture and posted signsin federal health care
facilitiesfor American Indians, and the phenomenon of rap music. She teaches graduate and undergraduate
courses in health communication, intercultural communication, and organizational communication.

Users Review
From reader reviews:
Dorothy Pear ce:

Nowadays reading books are more than want or need but also be alife style. This reading habit give you lot
of advantages. The huge benefits you got of course the knowledge the actual information inside the book this



improve your knowledge and information. The data you get based on what kind of guide you read, if you
want attract knowledge just go with education and learning books but if you want truly feel happy read one
along with theme for entertaining for instance comic or novel. The particular Strategic Communication in
Business and the Professions (7th Edition) is kind of guide which is giving the reader erratic experience.

Mary Ehlers:

Hey guys, do you really wants to finds a new book to see? May be the book with the subject Strategic
Communication in Business and the Professions (7th Edition) suitable to you? Typically the book was
written by renowned writer in this era. The actual book untitled Strategic Communication in Business and
the Professions (7th Edition)is the one of several books which everyone read now. This specific book was
inspired alot of people in the world. When you read this e-book you will enter the new shape that you ever
know just before. The author explained their thought in the simple way, so al of people can easily to be
aware of the core of this book. This book will give you awide range of information about this world now. In
order to see the represented of the world in this particular book.

Susan Rooks:

Spent a free a chance to be fun activity to perform! A lot of people spent their spare time with their family, or
their friends. Usually they accomplishing activity like watching television, going to beach, or picnic inside
the park. They actually doing same every week. Do you feel it? Do you need to something different to fill
your own free time/ holiday? Might be reading a book can be option to fill your cost-free time/ holiday. The
first thing you will ask may be what kinds of guide that you should read. If you want to consider look for
book, may be the book untitled Strategic Communication in Business and the Professions (7th Edition) can
be very good book to read. May beit is usually best activity to you.

Gina Dana:

Reading a book to be new life style in this season; every people loves to learn a book. When you examine a
book you can get awide range of benefit. When you read books, you can improve your knowledge, dueto
the fact book has alot of information into it. The information that you will get depend on what sorts of book
that you have read. In order to get information about your analysis, you can read education books, but if you
want to entertain yourself you are able to afiction books, this kind of us novel, comics, aswell as soon. The
Strategic Communication in Business and the Professions (7th Edition) provide you with new experiencein
examining a book.
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