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How do consumers decide what to buy for their wardrobes and their homes?
What drives them to choose one brand over another? This current textbook tells
all about how consumer behavior theory and practice is applied in the fashion
industry.

The second edition of Why of the Buy: Consumer Behavior and Fashion

Mar keting updates its presentation of how psychology, sociology, and culture
influences consumers' fashion purchase decisions-and ultimately impacts the
success of global fashion enterprises. The unifying element of thistext isits
presentation of current knowledge of consumer behavior applied to the fields of
fashion and design in an enthusiastic and relevant way that will attract and
engage students.

New to this Edition

~ New Chapter 11, Social Media and the Fashion Consumer, explores how the
relationship between marketers, retailers, and consumers is aided by social media
and the internet

~ Added discussion of Omnichannel retailing in Chapter 13

~ Expanded and updated coverage of technology, ethics, and social responsibility
~What Do | Need to Know About ...? list the objectives of each chapter and
provide aroadmap for study

~ More than 20% new photos all in full color

Chapter Features

~ Let's Talk features throughout each chapter encourage students to relate the
topic to their experiences and observations

~ Casein Point and Point of View box features in each chapter offer real life case
studies or current viewpoints on relevant consumer behavior and marketing
topics

~ Chapter mini-projects offer an opportunity to apply chapter conceptsto
realistic fashion settings

~ Summaries, Key Terms, Questions for Review and Activities
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Editorial Review

Review

"... if you LOVE fashion, you want afashion focus which is the strength of Fairchild. If you require a
Fairchild book you know you have a fashion focus.” -- Deborah Fowler, Texas Tech, USA The Why of the
Buy isthe only text that focuses primarily on the fashion consumer in depth. -- Wanda Dooley, Wood Tobe-
Coburn, USA The book covers consumer behavior theory specifically in the context of the fashion industry.
-- Patricia Warrington, Texas Christian University, USA

About the Author

Patricia Mink Rath isaconsultant in fashion, marketing education, and consumer behavior. Sheisthe
author of a number of college texts and has taught courses such as Introduction to Fashion Merchandising,
Retail Management, Buying, and Consumer Behavior. Her professional experience in fashion includes
management in retailing and wholesaling in Boston, Chicago, and San Francisco.

Stefani Bay, M.A. isan Associate Professor at The Illinois Institute of Art-Chicago, USA, where she teaches
Global Marketing and Entrepreneurship. She is co-author of The Why of the Buy and In an Influential
Fashion: An Encyclopedia of 19th & 20th Century Designers and Retailers Who Transformed Dress
(Greenwood Publishing). Her background includes the 10-year ownership and operation of a chain of retail
stores and multi-level marketing company as well as an engagement as Director of Public Relations for
several well-known restaurant chains.

Richard Petrizzi is an Associate Professor in the Marketing / Management department at The lllinois Institute
of Art - Chicago.

Penny Gill isawriter and marketing communications consultant, and president of PWG Communications
Inc., based in White Plains, NY. Gill has co-authored three textbooks on fashion merchandising, fashion
marketing, and consumer behavior in fashion, as well as contributing new material and chapter rewrites for
revised editions of several other fashion/retailing textbooks. In addition, she has developed and implemented
marketing communications/public relations programs for companies including Du Pont (Textile Fibers
division), F. Schumacher, Fisher-Price, National Retail Federation, and 3M's DIY division. Her work on
press materials and a fashion show for the grand opening at amajor mall in Nanuet, NY, won the Clarion
Award, Gold Commendation, from Women In Communications, Inc., Westchester Chapter.

Users Review
From reader reviews:
Maureen Perdue;

People livein this new morning of lifestyle always try and and must have the spare time or they will get ot
of stress from both daily life and work. So , once we ask do people have spare time, we will say absolutely
yes. People is human not only arobot. Then we inquire again, what kind of activity are there when the spare
time coming to anyone of course your answer will probably unlimited right. Then ever try this one, reading
ebooks. It can be your aternative in spending your spare time, the particular book you have read is definitely



The Why of the Buy: Consumer Behavior and Fashion Marketing.

Kenneth Wallace:

Reading can called thoughts hangout, why? Because while you are reading a book specifically book entitled
The Why of the Buy: Consumer Behavior and Fashion Marketing your head will drift away trough every
dimension, wandering in every aspect that maybe unidentified for but surely can become your mind friends.
Imaging every word written in a book then become one application form conclusion and explanation this
maybe you never get previous to. The The Why of the Buy: Consumer Behavior and Fashion Marketing
giving you an additional experience more than blown away your head but also giving you useful info for
your better life within this era. So now let us present to you the relaxing pattern thisis your body and mind
are going to be pleased when you are finished reading it, like winning a. Do you want to try this
extraordinary paying spare time activity?

Rosa Flint:

Beside that The Why of the Buy: Consumer Behavior and Fashion Marketing in your phone, it can give you
away to get nearer to the new knowledge or info. The information and the knowledge you are going to got
hereis fresh from the oven so don't always be worry if you feel like an outdated people live in narrow
village. It is good thing to have The Why of the Buy: Consumer Behavior and Fashion Marketing because
this book offers for you readable information. Do you oftentimes have book but you don't get what it's
exactly about. Oh come on, that won't happen if you have this within your hand. The Enjoyable arrangement
here cannot be questionable, just like treasuring beautiful island. Techniques you still want to miss the item?
Find this book and also read it from currently!

Sebrina Knapp:

Don't be worry if you are afraid that this book will filled the space in your house, you might have it in e-book
way, more simple and reachable. This kind of The Why of the Buy: Consumer Behavior and Fashion
Marketing can give you alot of close friends because by you investigating this one book you have issue that
they don't and make anyone more like an interesting person. That book can be one of a step for you to get
success. Thisreserve offer you information that might be your friend doesn't recognize, by knowing more
than additional make you to be great people. So , why hesitate? Let's have The Why of the Buy: Consumer
Behavior and Fashion Marketing.
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